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Overall, the conversion of the building makes WELL~ KNOWN : - . P
the abandoned place come to life again. The former AMONG LONDONERS \ // A\ /
carpark, originally designed with repetition and efficiency, . ARRSN ; \\ N\ % Y.
is reimagined and serves as a foundation layer THROUGH (TS M'\WRNT— BN;ER'ORrscCé%f and stairwell / . \\ \ \ B y
of a vibrant space for people, creativity and interaction. EVzt‘*T:f:A‘;";;‘zNRﬁﬁ: . P2 N B 02 "\ gepresso bar- coffee togo W s | N N A
Instead of cars, it became a destination for anyone ks T; oR AND WHAT T | | . 004 stairwel / : \\ // /
passing by, for encounters, for workshops and events AsPirES TO BE EXTERIOR SPACES // 7 | X : -
and many of the worktime and freetime activities. . &l : 005 placafor restand 4 v A | ;
o o 0%0 / H 3 ! 0.06 bouldering P i /// 77777 = aF = & N ///
\B % 2 ==/ 0.07 kids playground // 48 . \\ \
g*-’?‘ - 0.08 bike parking 7 o X N \
W ) 0.09 greenery — \\
!'; :'\ 0.10 bus stop i \
FORM: A DIALOGUE BETWEEN THE EXISTING | LEAVE (TS NEW FORM ag S el B by
AND THE NEW AND USE To CREATIVIMTY E. = \
AND ART i* i \\
For me, the existing building is like an iconic sculpture T & RELATIELY SHAL 8 / \\
that | can breathe new life into through adjustments - AND S“mﬂmffi 3: e / 1 //
. . T [ N LN L 3 &l 1§
and a new extension. A dialogue between the existing A LARGE s ‘ e /R 3 TR bl el ; 2 y:
OF ILARD 2y T, e i - [/ NETREy \ ,
and the new emerges. X ' i = ATT™ / &
PNPINR = & N Y
THE PLOT |2 WN A PRIME ; // -
LOCATION AND tHAS 5
S\GNIFICANT VALUE £ |
FUNCTION: COMBINING PRIVATE AND PUBLIC IT (& DPESIRABLE / / 777777 \\\ V4
. . . L TO MRS APPROPRIWNTE ; 7 = = I vt \\ ‘
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for exhibitions and events. The design aims to support O
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Low ceiling heights? Demolishing two floors, adding one! public functions that also support private studios ROOMS AND SPACES FIRST FLOOR T
Gaining more headroom while maximizing floor space. 1.01 stairwell — .
1.02 corridor + open gallery -
. / . . 1.03 private corridor
studios for creative professionals in the space . 1.04 meeting room - -
where it is possible to remove parts of the existing QE 1;I|oor 7 roo;:[[op ct:)afe 1.05 meeting room Y%
ceiling structures and gain more headroom 2 00r > JAoriop el . 1.06 meeting room N /I
th floor - photography studio 1.07 meeting room o
Blicl b t 4th floor - model-making workshop 1.08  meeting room e
PUIDHGY ACCRSSIDE/Ta0Iop 3rd floor - small specialized library 1'?3 ::eor][;‘;ecomer ‘
. . 2nd floor - small specialized library 111 stairwell
multipurpose hall for hosting events 1 . .
st floor - meeting room 112 presentation room P
supporting the building by groundfloor - reception Hi ;Zﬂl?;” open gallery 1.02
installing rooftop solar panels 115 corridor + bistro's outdoor oo o}
seating area TJn g
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back-of-house area .
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In a neighborhood full of street art, artists have found Following this, I've incorporated studios into | N | | ~ 9804l
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2.01 stairwell
2.02 corridor + open gallery
2.03 small specialized librar
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PUBLIC GALLERY RICH PUBLIC SPACE 1. Letting the original building stand out 2. Inspired by the city’s patchwork MIX- USE TYPOLOGY | ‘ " ‘
3. Combining public and private spaces so that they 4. Adjusting the headroom
In the case of street art and graffiti, the art is intended Furthermore, the entire building is surrounded by a rich complement each other. /ligh yellow - public, dark 6. "Low ceiling" spaces Art Factory is designed to become a living, vibrant urban space that can be used during both worktime and free = — = | X |
for the public. This aspect is reflected in the new public space. Altogether, the Art Factory is serving yellow - private/ time. The building aims to be able to host a wide variety of events and to be suitable for many different occasions.
addition, which is largely used to display artistic works the public, art, and creativity. 5. "Heigh ceiling" spaces Within the studio rooms, there is one dedicated to the creative director of the whole building, who is responsible for .12.21 . _
for the public. the program of events and the creative management of the building in relation to the public. The events can take
place on the ground floor, in the open gallery, in the meeting rooms, on the roof, or in the large multipurpose hall at
the top. The typology is similar to a couple of references, such as the creative and cultural center Nova Cvernovka J SECOND FLOOR "™ @
in Bratislava, the platform of art, work, and creativity Telegraph in Olomouc, or Vechtclub XL in Utrecht.
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