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Our planet deserves
our best thinking.

Carbon removal. We've invested in two dozen
conservation and regenerative agriculture
projects across six continents.

Design and source. |

Make. In 2025, our Supplier Clean Energy
Program generated more than 38 million
megawatt-hours.
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Ground Floor Plan

Open circulation — Free movement — Interactive zones — Clear wayfinding — Product accessibility




07 USER EXPERIENCE AND EMOTIONAL RESPONSE
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10 SITE ANALYSIS

Wind Direction

Covent Garden is predominantly affected by southwesferly
winds. The prevailing airflow moves across the site from fthe
southwest toward the northeast, supporting natural
ventilation and outdoor comfort. The surrounding urban
fabric influences airflow patterns by channeling wind

through streets and open spaces, creating both exposed and
sheltered areas within the sife.

Sun Path Analysis

The site receives the greatest solar exposure from
the south, with the sun rising in the east and seffing
in the west. Southern areas experience the highest
levels of sunlight throughout the day, while
surrounding buildings create changing shadow
conditions. This analysis supports decisions related to
building orientation, daylight access, shading design,
and outdoor comfort.




11T CONCEPT

The design concept is inspired by the
idea of the , representfing
the heart of the Apple ecosystem where
all devices, technology, and user
experiences are inferconnected through
one intelligent cenfral system. The
central circular core acfs as the main
experiential hub of fthe store,
symbolizing innovation and connectivity,
The design creafes an immersive
flagship refail experience that fransforms
the store from a simple product display
space into a futuristic environment
where technology, interaction, and brand
identity merge info one unified
ecosystem.
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1 CONOCEPT - TECHNICAL SPECIFICATION

Project Type: Premium Technology Retail Interior Design

Area: 82.8 m? retail space

Construction System: Lightweight partition walls with steel structural framing infegratfed
within existing shell

Facade System: Full—height tempered glazed facade with brushed stainless—steel
framing and aufomated sliding glass enfrance doors

Materials: Brushed stainless steel panels, tempered reflective glass, black aluminum
framing, polished micro cement flooring, concealed LED strip infegration

Lighting System: Recessed ceiling spotlights combined with integrated ambient LED
lighting fo create a clean and minimal fechnological atmosphere

Display System: Modular stainless sfeel product display tables, wall-=mounted accessory
display unifs, integrated digital display screens for product presentation

Technology Integration: Interactive digital screens, product demonstration zones,
organized customer circulation based on user experience design principles

Design Approach: Minimalist spatial planning focused on transparency, precision

detailing, premium materiality, and optimized customer interaction flow



FLUTED Gl

Textured glass

that provides privacy
while allowing natural
light to filter through.

WHITE ACRYLIC

Smooth, solid surface
with a clean, modern
finish. Durable

and easy to maintain.

NATURAL WOOD

Authentic wood that
adds warmth, texture,
and a sense of balance
to the space.

o GRAY PAINT

Soft, neutral gray
paint that adds
depth and creates
a calm, cohesive
atmosphere.

o+ MICRO CEMENT

Seamless, minimal
surface that offers
durability and a
sophisticated,
contemporary look.




12 DCCOUPANCY LOAD

Occupancy Load Calculation
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Area = 82.7998 m?

Occupancy Type = Refail

Occupant Load Factor

= 5.6 m?/person82.7998 + 5.6 = 14.78Total

Occupant Load = 15 persons
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Bubble
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INTERIOR FINISHES

WALLS SKIRTING FLOORING CELLING
. " SAVETO Gypsum
Stainless steel stainjess steel Micro cement | oo o0 1.20 x3m, 1

200*5mm

Flooring

mm Thick, WHITE

ECOS Paint Colors -
0021 Barely White

SAVETO Water
Resistant Gypsum
Ceimg1.20x3m, 1
mm Thick, GREEN
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FURNITURE SCHEDULE

Count Mame WaL-H
5] STEEL STOOL 0.40-0.40-060
’ Curl..ml Inlnra.:l.i-.ru 5 005 000,80
Display Unit
2 IMACLaplop Display Unit 0.60-6.11-080
2 Arceessoies Display Uni 0.36-1.83-0.80
1 Cash Counter 0.90-4.00-0.80
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Foaring

Micro cement
—

STEEL Mizro cement
Flaoring

Micro cement

Hioring

Recessed LED Srmipwih
Acndic Diffuser

FLOOR FINISHES PLAN

FLOORIN G SCHEDULE

Seamless finish

Polint b e fures
Micro cement Commercia high
Flooring durahiliby
Color: Wam light
gray
Flush niegraled in
floar
Recessad LED Sirip “'“’E':“J“B*E.'f]"w
with . \
Acaryis Diffaar Kinimsal lechnica
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MATERIALS SPECS

STAIMLESS STEEL

Barely
Whie

ECOS Paint

—_—

ECOS Paint I

Barely
White

ECOS Paint

ECOS Paint o

Barely
Whie

I_I_

stainkess stesl

swisssteel - green

steelsustainable)

loweC 02 energy
sources-low carbon

| Barely
Vihite

STARLESS STEEL

ECOS Paint Colors -
0021 Barely White

ECOS Paint Colors -
0021 Barely Whike
Semi-Gloss
VOC-fee

MATERIAL PLAN

Glozs Mico cement
Flooring

TH:2-3 mm
Cement +
polymer resin
Water
Resistant
Scrotch &
wear resistent
e
-Reduces
demplition
waste
-Durable and
long lfespan
-Low
maintenance
requlred
-Low WOC
=Lower
environmental
impoct
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LIGHTING SCHEDULE

SHAFE

MAKE = DI

LLUMEMS
KELVINE

Philps LED
Deweripght
DMOZ0E G336
140 % 140 mm

10200, 4000 K

©| O

Philips LED Sinp
ComPro 24V

4 BD0Im, 40006

REFLECTED CEILING PLAN




Muoisture Ress@nt
Gypsum CELIMNG
1203001 CM

| I

Gypsum CELING 120*300*1 CM

Gypsum CEILING  ____
120*300*1 CM

CEILING TYPES PLAN




Toilet

A4

Movement plan
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Apple Intelligence

#iPhone Air

C IIUN A=A

>



10.30

GLASS — o

/)

/

/

M
M

STAINLESS STEEL .
DISPLAY
SCREEN |
EXIT ENTER

4.00

i

Fi

Fa rFJ

061 154

"0.72°0.720.241.04 055

F 3
¥ _F

1.09 0.200.70

“072° 158 057

FEXTERIOR ELEVATILN






Privacy.
That's iPhone.




14 THE DESIGN - 3D SHOTS
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INTERIOT SHOT - 3D MAX + V RAY



14 THE DESIGN - 3D SHOTS
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Privacy,
That's iPhone.




https: //www.researchgate.net /publication /377718441 _Apple’s_Brand_M
arketing_Strategy_ A_Case_Study_on_Brand_Image_and_Customer_Enga

gement
hittps://www.apple.com /retail /fifthavenue/

https://www.apple.com /sg/retail /marinabaysands/

https://www.archdaily.com /1040779 /designing—a—brand—how—apple—
built—an— orchﬁrecfuml—lonquoae of—glass—and—
order?ad_source=search&ad_medium= projects_tab&ad_source=search&
ad_medium=search_result__all

https://www.archdaily.com /909617 /apple—store—upper—east—side—
bohlin—cywinksi—jackson
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