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apple

Brand Vision:

Apple aims to 
create 
innovative, 
simple, and 
human-centered 
technology 
experiences.

01 About the Brand

popular 
electronic 
product brand 
company, Apple 
has established 
a strong brand 
image in the 
eyes of 
consumers - 
innovation, 
excellent design, 
and high 
quality.



02 Brand Identity Analysis

Apple’s identity is built on minimalism, innovation, premium quality, and timeless simplicity.

Minimalism
Clean forms and 

reduced visual clutter.

Monochromatic Palette
Creates a premium 

and
timeless appearance.

Innovation
Continuous 

development of 
advanced technology.

Human-Centered 
Design

Technology designed 
around user needs 
and experience.

Consistency
A unified visual 

identity 
across all 
touchpoints.

Premium Experience
High-quality 

environments that 
elevate the customer 

journey.



03 User Behavior Towards the Brand

Target Users

• Students

• Professionals

• Creatives

• Tech Enthusiasts

• Business Users

• Apple Ecosystem Users



04 Retail philosophy and spatial character

Retail Philosophy:

Apple retail spaces prioritize 
customer experience through 
interaction, education, and 
exploration.

• Hands-on Product 

• Testing Experience Before 
Purchase

• Customer Education

• Open Exploration 

• Community-Oriented Retail 

• Seamless Brand 
Experience

Spatial Character:

The spatial character 
reflects Apple’s identity 
through simplicity, 
transparency, and premium 
design.

• Minimal Design 

• Open-Plan Layout 

• Clean Geometry 

• Glass Transparency 

• Premium Materials 

• Timeless Aesthetic



05 User Habits and Traditions



06 Spatial Interaction and Circulation Behavior

Open circulation - Free movement - Interactive zones - Clear wayfinding - Product accessibility 



07 User Experience and Emotional Response



08 Accessibility, Privacy, and Comfort Considerations



10 site analysis 

Wind Direction
Covent Garden is predominantly affected by southwesterly 
winds. The prevailing airflow moves across the site from the 
southwest toward the northeast, supporting natural 
ventilation and outdoor comfort. The surrounding urban 
fabric influences airflow patterns by channeling wind 
through streets and open spaces, creating both exposed and 
sheltered areas within the site.

Sun Path Analysis
The site receives the greatest solar exposure from 
the south, with the sun rising in the east and setting 
in the west. Southern areas experience the highest 
levels of sunlight throughout the day, while 
surrounding buildings create changing shadow 
conditions. This analysis supports decisions related to 
building orientation, daylight access, shading design, 
and outdoor comfort.



11 CONCEPT 

The design concept is inspired by the 
idea of the Apple Core , representing 
the heart of the Apple ecosystem where 
all devices, technology, and user 
experiences are interconnected through 
one intelligent central system. The 
central circular core acts as the main 
experiential hub of the store, 
symbolizing innovation and connectivity, 
The design creates an immersive 
flagship retail experience that transforms 
the store from a simple product display 
space into a futuristic environment 
where technology, interaction, and brand 
identity merge into one unified 
ecosystem.

SKETCH



11 CONCEPT - Technical Specification

• Project Type: Premium Technology Retail Interior Design

• Area: 82.8 m² retail space

• Construction System: Lightweight partition walls with steel structural framing integrated 

within existing shell

• Facade System: Full-height tempered glazed façade with brushed stainless-steel 

framing and automated sliding glass entrance doors

• Materials: Brushed stainless steel panels, tempered reflective glass, black aluminum 

framing, polished micro cement flooring, concealed LED strip integration

• Lighting System: Recessed ceiling spotlights combined with integrated ambient LED 

lighting to create a clean and minimal technological atmosphere

• Display System: Modular stainless steel product display tables, wall-mounted accessory 

display units, integrated digital display screens for product presentation

• Technology Integration: Interactive digital screens, product demonstration zones, 

organized customer circulation based on user experience design principles

• Design Approach: Minimalist spatial planning focused on transparency, precision 

detailing, premium materiality, and optimized customer interaction flow



11 CONCEPT 

MOOD BOARD & COLORS MATERIAL BOARD



12 occupancy load 

Occupancy Load Calculation

Area = 82.7998 m²

Occupancy Type = Retail

Occupant Load Factor

= 5.6 m²/person82.7998 ÷ 5.6 = 14.78Total 

Occupant Load = 15 persons



13 THE DESIGN - PLANS & schedule - ELEVATIONS  

Bubble  and zoning 



13 THE DESIGN - PLANS & schedule - ELEVATIONS  



13 THE DESIGN



13 THE DESIGN



13 THE DESIGN



13 THE DESIGN



13 THE DESIGN



13 THE DESIGN

Movement plan
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13 THE DESIGN 

COLORED PLAN



13 THE DESIGN 

COLORED FACADE



14 THE DESIGN - 3D SHOTS 

INTERIOT SHOT – 3D MAX + V RAY 



14 THE DESIGN - 3D SHOTS 

INTERIOT SHOT 



14 THE DESIGN - 3D SHOTS 

EXTERIOR SHOT - FLAGSHIP 
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