ISSUE

HUMAN ISOLATION & URGE OF
@ @ NATURE AS RESULT OF PANDEMIC

Movement restriction and mandatory of
social distancing forces people to be
isolated in their homes, forming an
intangible barrier between people and
outsié;e world, affecting the wellbeing

mentally and physically.
LOSING SENSE OF PLACE

Throughout the process of urbanization,
buildings were symbols of technological
competitons, prime  capitals  and
enslavement of power and rich, yearning

of return to nature was left ignored.

CLIENT

"Our mission is to confinually
raise the bar of the customer
experience by using the internet
and technology to  help
customers find, discover and
buy anything, and empower
business and content creator to
maximise their success”

DESIGN CONCEPT

(i

VERTICAL GREEN OASIS

The desi%n is intended as an exploration of
verfical urbanism, to reflect the inferdependence
between man and nature.

Multistory sky gardens and serene gatherin
spaces are created fo reconnect users wit
nature while offering a distinct and iconic
scheme for the skyline that resonates with the
surrounding natural landscape.

SITE ANALYSIS

ZONING

To identify public, semi-public
and private zone to
accomodate the mixed-use
programmes

STREET ENGAGEMENT

Maximize the frontage of refail
podium facing seafront to
promote street level
engagement and street
activation

HIGHWAY. © U

ACCESSIBILITY

Vehicle access around site
perimeter only to create a
pedestrian friend|

in the middle. Mu

tiple egress to
avoid traffic congestion

OPEN SPACES

Integrate plaza landscape to
revitalize the street while
celebrating the seafront

SOLUTION
THE NEW NORM- BIOPHILIC DESIGN

——

Infusion of direct & indirect nature into
the development.
N 2

Bringing greenery, water, natural light and fresh air info
the living spaces, create safer environment to work, life
and play. Constant connection to nature and outdoor to
improve overall wellbeing

Offering more intimate spaces that fosters a sense of
community while still maintaining individuality and
privacy.

PRECEDENT STUDIES

AMAZON SEATTLE HEADQUARTER
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SEAFRONT

VISUAL ENGAGEMENT

Tower desifgned to be a new

environment  |andmark of the area, promote

GREEN AS BUFFER

Propose landscape surrouding
site perimefer to soften the site
and acting as vehicular noise

buffer

¢
CAFE WITH
ALFRESCO DINE

N\ KITCHEN

Site is surrounded by highways.

far distance visual engagement
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MAXIMISING VIEW

Massing developed from site planning oriented
to maximise the sea view.

EXTENDING THE LANGUAGE

Podium is designed to continue the architectural
language to create a sense of wholeness,
enhancing the overall design integrity.

Building mass is filted to optimize the sea view
while creating interesting viewing angle to and

OPTIMISING VIEW

from the

vilding.

GREEN POCKET SPACES

Carved out spaces transformed into green public
spaces,accomodating different functions. Urban
plaza is created fo sustain the existing street
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food activity.
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Zig—zag layout is adopted to preclude blocking

THE ZIG-ZAG APPROACH

etween towers, maximising views out and
natural light intake.

ELEVATING THE BLOCK

REACHING OUT
City lobby is created by elevating the block

facing the plaza, serving as a supplementing
element fo the social activity and creates a
welcoming gesture attracting people into the

building.

promote interaction.
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BREAKING DOWN THE VOLUME

Building mass is stacked, rotated and stepped to
simulate the vigourous natural landscape and
create a more pedestrian friendly massing.

Building block is then extended out,forming strong
relation of visual engagement with street level to

WORK/LIVE WITH GREEN

The multiple roofs were transformed into usable
green ferraces, provide opportuniy for social
interaction while maximizing the green areas
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ASCENDING THE GREEN

A series of staggered terrace is formed
overlooking the seafront, acting as urban
verandah to enhance social interaction and
connectin with the surroundind recreational
context.
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